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alexandria
OLD TOWN NORTH

North Old Town has undergone a notable transformation
over the past decade, driven largely by a significant

influx of modern residential development. The resulting
population growth — skewing younger and professionally
mobile — has reshaped the neighborhood's commercial
character and created sustained foot traffic along its

emerging retail corridors.

Independent food and beverage operators have been
among the first to respond, establishing a dining scene that
caters to daily neighborhood use rather than destination
visits. Fitness, wellness, and convenience-oriented retail
have followed a similar pattern, creating a corridor that feels
both spontaneous and curated — still discovering its identity,
but doing so with unmistakable momentum.

North Old Town offers something increasingly rare: a

captive, engaged community still early enough to grow with.
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demographics

@
——— MARYLAND
@ Bethesda
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OVERVIEW @O (€
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TRADE AREA DRIVE TIME DRIVE TIME _ ® @
Population 820,148 73,854 751,759 o
. o @
Doytime 846,4 113,488 1,189,19 ° e
Population 6,465 3, ’ 197 ®
Avg. HH. Income $165,585 5191,706 5169,467 9
VIRGINIA
Households 386,405 36,332 349,316
i 67.4% 79.5% 68.6%

TOP CONSUMER LIFESTYLE SEGMENTS

POWER YOUNG SINGLES &

ELITE CITY SOLOS STARTERS . True Trade Area | 70% within 25 mi.
The nation’s wealthiest Younger and middle-aged Young singles starting out @ Drive Time Distance

households living luxury lifestyles singles living active and energetic and some starter families

in premier neighborhoods. lifestyles in metropolitan areas. living a city lifestyle.
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While we have no reason to doubt the accuracy of any of the information supplied, we cannot, and do not, guarantee its accuracy. All information should be
independently verified prior to a purchase or lease of the property. We are not responsible for errors, omissions, misuse, or misinterpretation of information
contained herein and make no warranty of any kind, express or implied, with respect to the property or any other matters.



